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2016 was a milestone year for Best Buy as we celebrated our 50t anniversary. We are proud of our
accomplishments and look forward to continued success on behalf of all our stakeholders. One of our
key measures of success is the extent to which we positively impact the world, enriching people’s lives
through the use of technology and contributing to the common good. Specifically, we focus on five
pillars in our ongoing work to prepare Best Buy for the next 50 years of growth:

Improving the customer experience

Growing transformational leaders

Working with our vendors to drive innovation
Increasing the company'’s return to shareholders
Making the world a better place
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These have been our guiding principles the past several years and have helped steer us toward
delivering shared success through all aspects of our business. Critical to the notion of “shared success”
is our belief that we play an important role in the communities in which we live and work. In the past 50
years we have employed millions of Americans, touching countless lives as we serve customers and
help Best Buy families buy homes, pay for college, care for elderly parents or prepare for retirement. In
growing transformational leaders, our commitment to diversity delivers shared success for our
company and communities. In fact, 50 percent of my direct reports are women and nearly half of our
Board of Directors is female.

Two causes we care deeply about as we strive to make the world a better place are the environment
and education. For instance, we have been named an ENERGY STAR® Partner of the Year by the U.S.
Environmental Protection Agency for four straight years, a reflection of our commitment to help
consumers benefit from energy-efficient products. Our consumers have enjoyed millions of dollars in
energy savings, and we have cut our carbon footprint by nearly 47 percent (over a 2009 baseline).

We also help extend the life of millions of products a year through our repair service while bringing a
second life to products through our trade-in program. In addition, Best Buy operates the most
comprehensive e-waste recycling service in the U.S., collecting more than 1.5 billion pounds.

Our focus on education helps ensure America’s workforce is prepared for the jobs of the future.
Through our nationwide Geek Squad Academy technology camps and our Best Buy Teen Tech
Centers, we are inspiring underserved youth to pursue further education and consider careers in
technology. Best Buy has served more than 4.5 million youth through our community programs, grants
and partnerships with nonprofits over the past decade.

Our business extends beyond the products and services we offer. It is the pursuit of the common good
that continues to drive us.

Respectfully,

Hubert Joly
Chairman and Chief Executive Officer
Best Buy Co., Inc.

°gsusy' Best Buy Fiscal Year 2017 Corporate Responsibility & Sustainability R2port |



About Best Buy

Best Buy is a leading provider of technology products, services and solutions. We offer expert service
at an unbeatable price more than 1.5 billion times a year to the consumers who visit our stores, engage
with Geek Squad agents or use BestBuy.com or the Best Buy app. The company has operations in the
U.S., where more than 70 percent of the population lives within 15 minutes of a Best Buy store, as well
as in Canada and Mexico, where Best Buy has a physical and online presence.

Headquartered in Richfield, Minnesota, the company was founded by Richard Schulze in 1966. It was

called Sound of Music (incorporated in Minnesota as Sound of Music, Inc.) before the name changed to
Best Buy in 1983.

Today, Best Buy has approximately 1,600 stores and locations in North America, including large-format
and Best Buy Mobile stores. During fiscal year 2017, the company employed approximately 125,000
people, and generated almost $40 billion in revenue.

In the U.S., our operations consist of Best Buy (BestBuy.com), Best Buy Mobile, Best Buy Direct, Best
Buy Express, Geek Squad, Magnolia Home Theater, and Pacific Kitchen and Home.

The International segment is comprised of all operations in Canada and Mexico under the brand
names Best Buy, BestBuy.ca, BestBuy.com.mx, Best Buy Express, Best Buy Mobile and Geek Squad.
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Awards and Recognition

A- on CDP Climate Change Disclosure

Listed on the FTSE4Good Global Index

Awarded ENERGY STAR®Partner of the Year Award Sustained Excellence

Achieved a perfect score of 100 in the Human Rights Campaign Foundation’s Corporate
Equality Index

Listed on the Dow Jones Sustainability Index since 2011

Named to the Newsweek Green Rankings list - 1st among U.S. specialty retailers; 2"d among
all retailers

Named to FORTUNE World’s Most Admired Companies List

Named to CR Magazine’s 100 Best Corporate Citizens List

Corporate Campus Awarded ENERGY STAR for Buildings

Sixth in the World for Employee Training from Training Magazine
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Best Buy 2020 Strategy

In November 2012, we introduced our transformation strategy called Renew Blue. Since then we have
grown comparable sales and increased our profitability. A little more than four years later, we have
now completed Renew Blue and unveiled a new strategy: Best Buy 2020: Building the New Blue.

Our customers are at the core of Best Buy 2020. Technology continues
to evolve, creating more excitement and opening up an increasing
range of possibilities for our customers. It is also creating more
complexity, and we believe many of our customers need our help. Our
purpose is to help customers pursue their passions and enrich their
lives with the help of technology. We want to play two roles for them:
be their trusted advisor and solution provider; and be their source for
technology services for their home. Our customer value proposition is
to be the leading technology expert who makes it easy for our
customers to learn about and confidently enjoy the best technology.
From a financial standpoint, we seek to gradually grow our revenue,
pursue ongoing cost savings necessary to both offset inflationary
pressures and fund investments, and build a more predictable set of
revenue streams built on more recurring revenues and stickier
customer relationships.

There are three growth pillars we will pursue as part of Best Buy 2020:

1. Maximize the multichannel retail business by continuing to enhance the customer experience,
investing in growth of certain key product categories and developing broader and stickier

customer relationships;

2.
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